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(Oakland Park hopes purchase
will jumpstart new investment

BY 0SCAR PEDRO MUSIBAY

Plans to purchase the former Oakland
Park Pro Golf Shop site in Oakland Park for
$675,000 will allow the city to control the en-
try point to its proposed main street and may
help jumpstart new investment.

The site, at 3148
N.E. 12th Ave., com-
= bined with the ad-
z O jacent parking lot,
£ 38thSt is part of an over-
all push by the city
to make the ar-
ea along the thor-
oughfare from Oak-
land Park Boule-
vard to Northeast

NE.26th St 37th Street more

attractive to inves-

tors. Several buildings fronting Northeast

12th Avenue, many which stand empty, have
been targeted for redevelopment.

The city has already spent millions of dol-
lars to landscape, light and upgrade the in-
frastructure along Northeast 12th Avenue.
It will review the purchase of the golf shop
for the first time on Aug. 31 and again in
September.

It also master-planned the area 2.5 years
ago, relaxing parking requirements and
changing zoning and signage to encourage
development.

Oakland Park hopes to eventually spark
the kind of investment along Northeast
12th Avenue that’s happening in Miami’s
Wynwood neighborhood, which has be-
come a buzz-generating area populated by
restaurants, artists and galleries. Its grow-
ing popularity is buttressed by a huge in-
flux of investment from real estate vision-
aries like Tony Goldman and, more recent-
ly, Moishe Mana, both of whom are work-
ing to draw retail, restaurants and other
investment to the area. Wynwood has be-
come a favorite of Art Basel organizers and
participants, who hold parties every year
in the neighborhood. It has also become a
hot spot for Miami’s food trucks, a culinary
phenomenon that is exposing its groupies
to new neighborhoods, driving food traffic
into the area.
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GROWING ORGANICALLY IS A PRIORITY

Siegi Constantine, executive director of
nonprofit Oakland Park Main Street, which
works with the city and its redevelopment
agency to promote investment, said the over-
all goal is to grow the area organically, build-
ing on events like the Oktoberfest at Jaco Pas-
torius Park, which draws 10,000 people to the
neighborhood each year.

Gary Lanham, of Lanham and Associates
at 3242 N.E. 12th Ave., is hoping to help one
of his clients locate a site along the avenue
for a gymnasium that would include a café.
The 25,000-square-foot project was originally
slated for Wilton Manors, but did not come
to fruition.

He said his biggest challenge is finding
enough parking, The gym, which would feed
foot traffic into the area, needs about 120
parking spots.

He said the proposed main street strip is
attractive because rent in Wilton Manors
is high. Getting in before the economy im-
proves significantly is the key to future in-

vestment.

He said the strip should thrive like gay-
friendly Wilton Manors because Oakland
Park has a larger gay population.

“Despite this crazy economy, we are
poised to get some traction when things
turn around and banks start giving money,”
Lanham said of the potential for the neigh-
borhood. “Then we can go after private de-
velopment money.’
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Oakland Park
Main Street,
shows the
building

to betorn
downin
favor of new
develop-
ment.

YOUR FIRST CHEqﬁlNG ACCOUNT.
OUR FIRST CHANCE TO HELP YOU.

5 Visit your nearest Capital Bank branch

@ CAPITAL BANK

MARK FREERKS

Your first checking account may be the most
important financial decision you will make.

At Capital Bank we make sure you get the right
product the first time. With our CashBack
Checking Account, you get easy savings and easy
rewards. Use your debit card 10 times per month
for point of sale purchases, have one direct
deposit or ACH debit per statement cycle, and
you'll earn rewards that are credited to your

CashBack Saver account.

or call 800-308-3971 for more information.

Or visit us online at capitalbank-us.com.
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